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3anpouiyemo 00 nyonikauii mamepianie y K0J1eKmMuGHiii MOHOZpaghii
«Ilandemiuna exkoHOMIYHA Kpu3a: 3MiHU Ma HOGL UKIUKU CYCRITIbCMEY»

TemaTnuHi HanpsAMHK:

1. ExonomiuHa mpupoaa BUHUKHEHHS KPU30BUX SIBUII B CBITI

2. Hosi BuKIHKH Ta TpaHCHOPMAIIist MDKHAPOJAHUX €KOHOMIYHUX BiTHOCHH

3. ®opMyBaHHS CY4aCHOT METOJIOJIOT] OIIHKK €KOHOMIYHUX PU3HKIB B yMOBaxX
magaemii

4. OnTtuMizallis pecypcHoOro 3a0e3rne4eHHs 3a yMOB 3HM)KEHHS J1JI0BO1 aKTUBHOCTI
rOCIIO/IAPIOI0UHX CYO’ €KTIB

5. 3abe3nedeHHs] KOHKYPEHTOCTIPOMOKHOCTI Ta popMyBaHHS HOBHX (HOPM
MIAMPUEMHHUIITBA B YMOBaX MaHAeMIi

6. 3MiHU KOH IOHKTYpPH CBITOBUX TOBAPHUX, (PIHAHCOBHUX Ta CHPOBUHHUX PUHKIB

7. PesynbpTaTu AOCIIKEHDb BIUIMBY MaHAEMIil Ha COIlaIbHO-€KOHOMIYH1 MTPOIIECH

8. BuxopucranHs cydacHHUX iH(GOpPMAIIMHUX TEXHOJIOTIH Ta MipKUTamizais 0i3Hec
MPOLIECIB B yMOBaxX MaHaeMii

9. ®opmyBaHHs cTpaTerii Ta MOJeNel MoA0IaHH KPU30BUX SBHIL B OKPEMHUX CEKTOpax
E€KOHOMIKH

10. 3eneHa ekoHOMiKa, €KOJIOTI3AIlIS Ta BUKOPHUCTAHHS OIIATHUX TEXHOJOT1H

11. Tpauchopmariist yrpaBiaiHHS CUCTEMOIO OCBITH B yMOBaX MaHAeMil

12. BukopucTaHHS CBITOBOTO JIOCBIAY MIATPUMKHU T'OCIOIAPIOIOYUX CYO’ €KTIB Ta
IMIUIEMEHTALS JUIA HAalllOHAJIBHUX EKOHOMIYHUX CUCTEM

Bumoru 1o opopmieHHs:

Crarti myOniKyThCS an2niiicokoro mogoro. O0csar ctatti 10 MOBHUX CTOPIHOK.

@aiin crarTi Mae Oyt HaOpaHu# 1 MOBHICTIO copMoOBaHUU B penaktopi Microsoft
Word, Ha3Ba aiimy Mae MICTUTH Tpi3BHINE aBTOpa YU aBTOPIB 1 HOMEpP TEMAaTHUYHOTO
cpsimyBaHHs (Harpukiag, [vanov_1_BG.doc).

OcHoBHHUI TeKcT rapuitypa — Times New Roman Cyr, kerib — 11, intepan — 1,0,
a63ar — 0,5 cm, gopmat — AS (14,8 cm x 21,0 cm), nonst: 3miBa — 2,0 cm, Bropi — 1,7 cM, BHU3Y
—2,0 cMm, ipaBopyu — 2,0 cm.

VY nmpaBoMy KyTKY CTOPIHKM — TIPI3BHINE Ta iM’si aBTOpa (aBTOPiB), HAYKOBHM CTYMIHb 1
3BaHHS, HA3Ba HABYAIHHOTO 3aKiaay (opranizaiii). Y HEHTpi CTOPIHKHA BEIUKUMU JIITEPAMH —
HazBa pobotw, y KkiHmi — dJiteparypa ([apBapacekuii ctuib). Pucynkm 1 taGmwmii
Oo(OpMISIOTECS JHIIE HA KHWKKOBUX apKkymax. Ingpopmayia na anvéomuux apkywiax ne
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O0ONYCKAEMvCA.

Jlnst myOoikariii MatepialiiB y KOJEKTUBHIM MoHOTrpadii aBTopaM HEOOX1THO BiAIPaBUTH
Ha eJIeKTpoHHY ajapecy confer.piel@gmail.com ue mizuime 01 rpyans 2020 p.:

CTaTTIO (€JIEKTPOHHUI BapI1aHT);

JTaHl TPO aBTOpa HA OKPEMOMY apKyIli: TMpi3BHINE, IM’s, MO0-0aTbKOBI, HAaYKOBHIA
CTYIiHb, BUCHE 3BaHHs, MOcCaaa, Miciie poOOTH, HOMEp KOHTAaKTHOro TeiedoHy Ta e-mail,
Homep BiaaineHHss Hosoi [lomtu (g naacunanns monorpadii). [lpumipHuK HaacUmaeThes 3a
paxyHOK aBTOpa.

Bapmicmo 10 cmopinox cmammi ¢ monozpagii — 37 €epo (O1U1auy€eThCs B TPUBHSX 32
kypcom HBY na pary omnartu). Crarts Moxe OyTu mojaHa OuipmmuM obciarom. Y pasi
nepeOTbIIeHHST 00CATY CTAaTTI BapTiCTh KOXKHOI JOJATKOBOI CTOpiHKH 3,7 €Bpo. PekBi3uTH Ha
OILIaTy HANIPABJISIIOTHCS MICJS OTpUMaHHA cTaTTi. Ha ofHy cTaTTiO, HEe3alIeKHO BiJl KUTBKOCTI
CIIBaBTOPIB, HAJCWIAETHCA OJUH MPUMIPHUK MOHOTpadii. € MOXKIMBICTh JUIsl 3aMOBJIEHHS
J0JJATKOBOTO TMpHUMipHHKAa MOHOTrpadii 3a okpeMy Iuiaty (yTOUHIOWTE MpH JIMCTYBaHHI). 3a
J0JTATKOBY TIATY HAJIAI0ThCS MOCIYTH 3 TIEPeKIIay Ha aHTIIIHCHKY MOBY.

Konexmuena monocpagina 6yoe onyonikoeana ¢ boncapii ¢ epyoni 2020 p.
Momnozpagpii 6yoe npuceocno \SBN. Pozcunka monozpagiii — nromuii 2021 p. Enekmponny
eepcito monozpaghii 6yoe posmiwmeno na philpapers.org, researchgate.net, figshare.com,
academia.edu.

[Tpuknan ohopmieHHs

Georgi Mitkov

PhD in Economics, Associate Professor,
Chair of Finance,

VUZF, Sofia, Bulgaria

METHODOLOGICAL TOOLS FOR ASSESSING SUPPLIERS OF TRADE ENTERPRISES

In order to implement effective economic activity trade enterprises interact with the different actors of the
market, thus creating various organizational and economic ties. An important place in the course of this
interaction is occupied by suppliers of commaodity resources, which form the organizational and economic links
with trade enterprises to ensure efficient procurement process.
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VY pa3i BUHHMKHEHHS OyAb-SIKHX MUTaHb IIOJO0 APYKY, OIUIAaTi, PO3CUIKA YHM Y4YacTi y

KOJICKTHBHIM MoHorpadii cmix Ttenedonysatn (095-459-22-42, 096-963-77-06, e-mail:
confer.piel@gmail.com. Konraktha ocoda — besnaprounuit Makcum I'puroposud.
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